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Metal Icecek Kutusu Piyasast
Avrupa daki Ekonomik Firtinaya Yenilmedi

BCME 2009 yili metal iceceR Rutusu
istatistiklerini yayinladi.

Avrupa Metal icecek Kutulari Ureticileri
Birligi'nin (BCME) belirledigi son istatistiklere
gore, 2009'da Avrupa'daki metal icecek kutusu
piyasas! eRonomiR krize ragmen dengede
kalmay basardi. Toplam Rutu sevkiyati 2008
yilina oranla 9%2,4'lik bir diisiis gostererek
51,5 milyara geriledi. Bu gerileme, Bagimsiz
Devletler Toplulugu'ndaki harcanabilir
gelirlerdeki azalmaya bagli olarak bélgede
Rutularda beklenmedik sekilde gerceklesen
bir milyarlik disise (%17,5) baglanabilir.

2008 yilinda Batt Avrupa %0,31iiR bir disiisle

istikrari Rorurken, Dogu Avrupa piyasalarinda
99,31k bir diistis yasandi. Bagimsiz devletler
toplulugundan elde edilen rakamlar hesaba
katiimadiginda ise Dogu Avrupa'daki disis
orani %2,2'ye tekabiil ediyor. ingiltere en
blyiik iceceR Rutusu pazarina sahip ilke
olmayr siirdirirken onu iberya (ispanya,
Portekiz), Beneliiks (lReleri (Belcika, Hollanda,
Liiksemburg) ve Bagimsiz Devletler Toplulugu
yakindan izliyor. ingiltere ve iberya Avrupa
Rutu piyasasinin %30'unu olusturuyor; dort
bélge ise birlikte %50 paya sahip.

Metal icecek kutulari piyasasl, zorlu pazar
Rosullari altinda bile ayakta Ralmay basararak,
cesitli iceceRler icin popiler bir ambalaj sekli
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olmaya devam etti. 2009'da Avrupa daki
alkolsiiz icecek kutular hacmi 2008'e oranla
% 0,310k bir azalma ile 24,5 milyara, bira
kutulart ise % 4,2'lik bir disiis oraniyla 26,9
milyara geriledi. Bagimsiz Devletler
Toplulugu'ndan gelen rakamlar ¢ikarildiginda
hem alkolsiiz icki hem de bira piyasalar daha
parlak bir tablo sergiliyor. AlRolsiz icki
Rutularinda %0,9uR artis, bira kutularinda
da %2'lik diistis gortiliiyor. Fransa ve Ingiltere
alkolsiiz icki piyasasinda RS yakalanirken,
bira piyasasindaki blyime daha cok
Iskandinav lkelerinde gerceklesmistir.

Yeni istatistikleri yorumlayan BCME Pazarlama
Komitesi Baskani Caroline Archer-Reed,
“Ekonomik Rriz nedeniyle tim ambalgj
cesitlerinin tiiketiminde genel bir yavaslama
yasanmis olsa da, metal icecek Rutulari
piyasasl nispeten daha istikrarliydi. Bira
piyasasina baktigimizda, sigara yasagdi ile
alkol alma ve alkollii arac Rullanma konusunda
getirilen daha kati yasalar sonucu olusan ve
sliregiden evde tiRketim trendi, Rutulari
popiiler bir tiiRetici secimi haline getirdi. Tabi
Ri bunda ddediRlerinin Rarsiligini almalarinin
ve rahatlik faktoriinin de etkisi var. Ozel
etiket markalarindaki artis da bira Rutulari
hacmini olumlu yonde etkiledi.” dedi.

Archer-Reed ayrica, “Alkolsiiz icecek
piyasasinda, icecek kRutusunun maliyet
verimligi biyiimeyi hizlandirdi, 6zelliRle de
coRlu ambalajhi Rutu satislarinda. Metal Rutulu



alRolsiiz iceceRler bilhassa biiyik markalar
nedeniyle genel anlamda 2009'da yerlerini
Rorumay! basarirken, geleneksel icecekler
mevcut piyasa Rosullarinda dist sinif Raliteli
iceceRlere oranla daha iyi bir fiyat tablosu
Cizdi." dedi.

Archer-Reed sdzlerine style devam etti: “2010

yili, eRonomik Rrizin beklenen sonu dahil
bircokR nedenle kutu piyasasi icin gizel
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gececeR gibi gdriiniyor. Yilin dnemli etkinligi,
metal icecek Rutusu tiketimi izerinde olumlu
ethi yaratacak olan oniimiizdeki Dinya Kupasi.
(iinkii bira Rutular evde arkadaslariyla vakit
geciren tiReticiler icin kolaylik ve rahatlik
sunarlar. Ayrica, iceceR Rutulari, Diinya Kupasl
ile ilgili tanitimlarda Rullanilabilecek ¢ok ideal
bir aractir. Yeni kutu dolum hatlari icin
Avrupa'daki dreticilerden gelen talep de
piyasada olumlu bir hava yaratacaktir.

Archer-Reed ayrica sunlari ifade etti: “Metal
icecek kutular, dolduruculara, perakendecilere
ve tiiketicilere Rolaylik, tedarik zinciri etRinligi
ve (istlin Urlin entegrasyonu gibi faydalar
saglar. Bunun yani sira, metal sonsuz Rez
geri dondstirilebilir ve yenilenebilir
oldugundan benzersiz siirdirilebilirlik imRani
sunar. Metal icecek kutularinin diinyanin en
coRk geri doniisttirilen iceceR ambalajl tir(i
oldugunu vurgulamak gerekir. Daha dnce
icecek endistrisi icin yapilan Omdir Stresi
Etki Degerlendirmesi (Life Cycle Impact
Assessment) metal kutu geri donisiminin
onemli dlciide karbon tasarrufu sagladigini
ortaya Roymaktadir. Altyapi iyilestirmeleri ve
tesvikleri ile tiiketici geri donisim
davranislarini gelistirme Ronusunda BCME,
Avrupa'daki geri donisiim oranlarinda daha
fazla artis gerceklestirilmesini
desteklemektedir.”
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B 3ha fazla bilgi edinebileceginiz irtibat kisisi:
caroline.archer-reed@eur.crowncork.com
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] Beverage cans resilient during the economic storm in Europe

BCME releases 2009 beverage can market statistics

In 2009, the European beverage can market
remained stable despite the economic crisis,
according to new statistics from beverage can
industry association Beverage (an Makers Europe.
Total can shipments reached 51.5 billion, a decrease
of 2.4% compared to 2008. This slight drop can
largely be attributed to the unexpected decrease
of one billion cans (17.5%) in the CIS
(Commonwealth of Independent States) due to
the impact of reduced disposable income in the
region.

Western Europe was stable with 3 0.3% decrease
on 2008, while the Eastern European market
experienced 3 9.3% drop, or a 2.2% decrease
excluding (IS figures. The UK remains the largest
market for drinks cans followed closely by Iberia,
the Benelux and the CIS. The UK and Iberia make
up 30% of the European can market while the
four regions combined represent a 50% share.

Beverage cans continued to be a popular packaging
format for @ wide range of drinks, showing their
resilience during tough market conditions. In
2009, soft drink can volumes in Europe decreased
0.3% versus 2008 to 24.5 billion, while beer can
volumes decreased by 4.2% to 26.9 billion. Both
the soft drink and beer markets look brighter

Total fillings all can makers 1995-2009

when excluding the CIS figures, indicating an
increase of 0.9% for soft drink cans and a
decrease of 2% for beer cans. France and the UK
drove growth in the soft drink market while beer
market growth was mainly achieved by
Scandinavian countries.

Commenting on the new statistics, BCME Marketing
Committee Chairman (aroline Archer-Reed said:
“While the economic crisis led to a general
slowdown in consumption for all packaging formats,
the beverage can market was relatively stable.
Looking at the beer market, the continued trend
of at-home consumption as a result of the smoking
ban legislation and more stringent drinking and
driving laws made the can a popular consumer
choice, as well as its value for money and
convenience. The growth of private label brands
also had a positive impact on beer can volumes.”

“In the soft drinks market, the beverage can's
cost-effectiveness spurred growth, notably in
multi-pack can sales. While canned soft drinks
overall remained strong in 2009, largely due to
megabrands, traditional beverages fared better
than premium drinks in the current market
conditions.”

“The 2010 outlook for cans is bright for several
reasons, including the predicted end of the

economic crisis,” Archer-Reed continued. “The
highlight for the year is the upcoming World Cup
that will have a positive effect on beverage can
consumption. This is particularly true for beer
cans as they are convenient for consumers when
socialising at home with friends. Also, the beverage
can is a great promotional tool, making it ideal
for World Cup promotions. The demand from
manufacturers for new can filling lines in Europe
will also have a positive impact on the market.”

“Beverage cans offer benefits for fillers, retailers
and consumers such as convenience, supply chain
efficiency and outstanding product integrity. They
also offer unique sustainability credentials as
metal is infinitely recyclable and renewable. It is
important to note that the beverage can is the
most recycled drinks pack in the world. The LCIA
study (Life Cycle Impact Assessment) previously
completed for the beverage industry clearly
demonstrates that the recycling of cans delivers
substantial carbon savings,” added Archer-Reed.
“Through infrastructure improvements and
initiatives to improve consumer recycling behaviour,
the BCME is committed to supporting further
increases in recycling rates throughout Europe.”

W for further information please contact:
caroline.archer-reed@eur.crowncork.com
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The Biofore Company UPM

[k izlenimi yaratrmak icin
yalrmizea tek bir firsalimiz vardir.
Dayarukhligi, en iyi yvizey
Bzalikleriyle birlestiren LIPM
ambalaj kagitlar, degal

olarak yenilenebilen ve geri
danistirilebilen yopriyla glcli
bir izkenim yaratmaniz saglar

Beyaz ve kahverengi krall
kagilardan, tek yizi kuse
kagilara kadar uzanan genis
Uriin gesitliligi ile. ..

WiwhwL.upm.com
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